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*» |[ncrease traffic to website
*» Generate leads for sales force
* Boost sales from online sources
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www.Paisley.com
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Us Advertising Spending Growth, by Media, Q4 2008 &
Full year 2008 (% change)

04 2008 Full year
2008

TV total 5.1% 0.1%
Network TV 108% D US Online Advertising Revenue* Quarter-over-Quarter
el i b Growth at Top Four Portals, Q1 2008-Q1 2009 (%
SpotTV (1) -36% -2.8% Ehﬂngﬂ'}
spanish-language TV 0.1% 0.1%
syndication--national 0.0% 6.5% Q12008 Q22008 Q32008 Q42008 Q12009
Magnzines total (2) -13.9% 75% Google 2.3% 1,0% 6,1% £4% -7.0%
Consumer magazines -13.6% -7.5%
B2B magazines 18.3% -10.5% Yahoo! 1% 4% 0.9% 6. 5% -14.5%
Sunday magazines -12.0% -4.8% MSN -1.5% -0.2% -5.9% 19.2% 34 4%
g}cﬂl magazines 130% A.6% , AL -18.2% -4.8% -3.2% 8.2% -11.5%

anish-language magazines 14% 1.5%
Newspapers total LER I Total -1.8% 0.3% 15% 7.9% “11.5%
Lacal newspapers -16.3% -11.8% Note: *het revenues after traffic acquisition costs (TAC) distributed to
National newspapers 17.9% 11.5% partner sites of each portal’s network
ERIE Ay anlere T T Source: comnpany reparts, 2008-2009; eMarketar calculations, May 20009
Dnline display advertising 7.0% 4.6% ) 105595 wieon. eMArKeter com
Radio total -14.8% 10.3%
Local radio (3) “17.7% -11.1%
National spot radio A 2% http://www.emarketer.com/Article.as
Metwork radio -3.7% 2.7%
Outdoor A1.2% A7% DXOR:1007078
FSls (4) 5.0% 1.8%
Grand total 9.2% 4.1%

Note: % change vs. same period of prior year; (1) excludes Hispanic spot

spenin o 3 05 martts (1 tprsarts dsnbuton cous oy
32 els; {4) represents o costs

Source: TNS Medla I as cited in press release, May d, 2009

103451 whiw eMarketer com

http://www.emarketer.com/Article.aspx?R=1007080 5
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* Paid Keywords Ads (PPC)
* Natural Rankings

* Linking Campaligns

* Soclal Networking

* Press Releases

*\Website Analysis
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*» Google AdWords

*» Facebook

* Business.com

* Yahoo Search Marketing
* MSN/Live






business degree (Google.ca)

www.haskayne.ucalgary.ca

monitoring remote tool

www.alertmefirst.com

window bars

www.goodbarsecurity.com

business laptop

www.dell.com/business/

canada pharmacy

www.pharmacy-online.ca

alberta travel

www.travelalberta.com

accredited christian university

www.apu.edu/online/

pharmaceutical fulfillment

www.budco.com

business cheques

www.chequeprint.ca

laser surgery calgary

WWW.cosmeticlaservein.com

instant payday loans

www.cashadvance.com

dry cleaning software

www.cleansuite.com

calgary florist

www.willowparkflorist.com
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*» Business directories

* Deep linking

* Articles and bookmarking
*» Text links

* Press releases

* RSS feeds

* Blogging campaign
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http://www.marketingvox.com/web-20-awesome-for-inte grating-brand-and-
direct-marketing-038349/
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http://www.emarketer.com/Article.aspx?R=1007084
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* \WWw.tastesanremo.com

* Build a social media publishing platform for
San Remo Ristorante

* |ncrease traffic to restaurants throughout
summer 2009, especially low volume nights

* |_everage staff, friends, family, mailing lists,
clients to build initial fan base

* Enable San Remo to extend campaign via
“self-serve” with multiple publishers/training
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* Dominate paid positions

* Dominate natural positions

Keyword Research
Optimize Website
Linking Campaigns

* (Google Analytics
* Publish regular eNewsletter

* Generate buzz on social networks (blog,
video, pictures, reviews, comments)

* Regular online press releases
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Questions?
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