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Anduro Value

Increase traffic to website
Generate leads for sales force
Boost sales from online sources
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Customers – 300 to Date
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Increase Visitor Traffic

www.Paisley.com

Used with permission
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Advertising Spends

http://www.emarketer.com/Article.aspx?R=1007080

http://www.emarketer.com/Article.as
px?R=1007078
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Strategies

Paid Keywords Ads (PPC)
Natural Rankings
Linking Campaigns
Social Networking
Press Releases 
Website Analysis
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Pay-per-Click Campaigns
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Pay-per-Click Platforms

Google AdWords
Facebook 
Business.com
Yahoo Search Marketing
MSN/Live
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Natural Rankings
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Natural Positions

www.willowparkflorist.comcalgary florist

www.cleansuite.comdry cleaning software

www.cashadvance.cominstant payday loans

www.cosmeticlaservein.comlaser surgery calgary

www.chequeprint.cabusiness cheques

www.budco.compharmaceutical fulfillment

www.apu.edu/online/accredited christian university

www.travelalberta.comalberta travel

www.pharmacy-online.cacanada pharmacy

www.dell.com/business/business laptop

www.goodbarsecurity.comwindow bars

www.alertmefirst.commonitoring remote tool

www.haskayne.ucalgary.cabusiness degree (Google.ca)

CustomerKeyword on First Page
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Link Example



12

List of Backlinks
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Linking Campaigns

Business directories
Deep linking
Articles and bookmarking
Text links
Press releases
RSS feeds
Blogging campaign
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Social Networking

http://www.marketingvox.com/web-20-awesome-for-inte grating-brand-and-
direct-marketing-038349/
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Social Media Advertising

http://www.emarketer.com/Article.aspx?R=1007084
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Case: San Remo Ristorante
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Social Media Objectives

www.tastesanremo.com
Build a social media publishing platform for 
San Remo Ristorante

Increase traffic to restaurants throughout 
summer 2009, especially low volume nights
Leverage staff, friends, family, mailing lists, 
clients to build initial fan base
Enable San Remo to extend campaign via 
“self-serve” with multiple publishers/training
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Create Buzz
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Online Press Releases
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Google News
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Website Analytics
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Google Analytics: Keywords
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Online Marketing Summary

Dominate paid positions
Dominate natural positions

� Keyword Research
� Optimize Website
� Linking Campaigns

Google Analytics
Publish regular eNewsletter
Generate buzz on social networks (blog, 
video, pictures, reviews, comments) 
Regular online press releases
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Questions?

Questions?


